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Introduction to Media Studies

Lecture: Tuesday, Thursday11:00-12:15
402 Wilson Hall
Media are the key to everyday life in the 21st century.  As individuals and as citizens we constantly interact with numerous forms of mass media.  Newspapers and magazines, television, Hollywood cinema, advertising, and the Internet significantly help us determine how we make sense of ourselves and of the world around us.  Most fundamentally, media are the lens through which we experience the world and what we take to be the reality of that world. This course provides an introduction to Media Studies, a relatively new area of study, which draws on the humanities and social sciences to provide us with the tools to understand the role of media in our everyday lives.
The objective of this course is twofold.  The first is to provide a critical introduction to the study of media in contemporary, historical, and comparative contexts.  The second is to introduce the discipline of media studies and the types of analyses and methodologies associated with it. 
Requirements

There will be two short (5-7 page) written assignments.  The first is due on September 25th and the second is due on November 13th.  There will be a mid-term on October 16th and a final exam on December 8th.  There will also be short weekly quizzes to ensure course readings are completed.  More information about these assignments will be provided in the coming weeks.

NOTE: Attendance at lectures and weekly discussion sections is required.  This course will have two 75 minute lectures and one 50 minute discussion section per week.  Everyone must sign up for one discussion section.  Regardless of your other grades for the course, after three unexcused discussion section absences, your entire grade will be dropped one whole letter grade.  You will fail the course on your 4th absence from discussion section.  
Required Texts*

· David Croteau and William Hoynes, Media Society: Industries, Images, Audiences. 5th Edition, Sage, 2014.

      Available at the University Bookstore.  
· iClicker2

· All other required readings are available on Collab.

*You should read the assigned textbook and Collab materials prior to the first lecture class in which they are due. 

Assessment

First written assignment (5-7 pages)
10%

Second written assignment (5-7 pages)
15%
Weekly Quizzes



10%
Section Attendance



10%

Section Participation (including 

    NowComment postings)


10%
Mid-Term Exam



20%

Final Exam




25%

NOTE:  THERE WILL BE NO LATE ASSIGNMENTS ACCEPTED IN THIS CLASS. 

Academic Integrity and the University of Virginia Honor System:

I trust every student in this course to fully comply with all of the provisions of the UVa Honor System.  By enrolling in this course, you have agreed to abide by and uphold the Honor System of the University of Virginia.

When it comes to written assignments, all work must be your own.  You may not access any old exams or answer keys.  Do not quote directly or paraphrase from sources without a proper citation.  Footnote ideas and information that are not common knowledge.  Show the highest respect and take the greatest care when using library materials or internet sources.  When in doubt about what academic integrity requires, ASK!
Suspected violations will be forwarded to the Honor Committee at my discretion.  Also at my discretion, you may receive an immediate zero on that assignment regardless of any action taken by the Honor Committee
Please let me know if you have any questions regarding the course honor policy.  

If you believe you may have committed an Honor Offense, you may wish to file a Conscientious Retraction (“CR”) by calling the Honor Offices at (434) 924-7602.  For your retraction to be considered valid, it must, among other things, be filed with the Honor Committee before you are aware that the Act in question has come under suspicion by anyone. More information can be found at www.virginia.edu/honor.

COURSE SCEHDULE AND ASSIGNMENTS
I.  Course Overview

August 26: No reading

II.  Defining Media and Media Studies

August 28, September 2:

1. Media Society, Chapter 1: Media and the Social World
2. Andrea L. Press and Bruce A. Williams, “Chapter 1: Modern Life Is A Media Experience,” The New Media Environment: An Introduction..  New York: Blackwell, 2010. [ON COLLAB].

III.  The Long History of Media

September 4, 9:

1. Ivan Illich and Barry Sanders, ABC: The Alphabetiziation of the Popular Mind. San Francisco: Northpoint Press, 1988, pp. 3-51. [ON COLLAB]

2. Neil Postman, Amusing Ourselves to Death, pp. 44-63, 83-98. [ON COLLAB]
IV.  Media Industries: Concentration, Ownership, and Conglomeration

September 11, 16:

1. Media Society, Chapter 2:  The Economics of the Media Industry.
2. Andrea L. Press and Bruce A. Williams, “Chapter 2: Ownership and Control in the New Media Environment,” The New Media Environment: An Introduction..  New York: Blackwell, 2010. [ON COLLAB]

September 18, 23:

1. Media Society,  Chapter 4, Media Organizations and Professionals.   
2.  Curtin, Michael. “Thinking Globally.  From Media Imperialism to Media Capital”
V.  Media, Politics and Policy

September 25, 30:

1. Media Society, Chapter 3: Political Influence on Media
2. Andrea L. Press and Bruce A. Williams, “Chapter 3: Media and Democracy,”  The New Media Environment: An Introduction..  New York: Blackwell, 2010. [ON COLLAB]

First Written Assignment (A Day Without Screens) due in lecture on September 25th 
October 2, 7:

1. Media Society, Chapter 7: Media Influence and the Political World

2. W. Lance Bennett, Regina Lawrence and Steven Livingston, When the Press Fails: Political Power and the News Media From Iraq to Katrina University of Chicago, 2007, pp. 13-71. [ON COLLAB]
VI. Media and Ideology
October 9, 21: 
1. Media Society, Chapter 8: Active Audiences and the Construction of Meaning.

2. Stuart Hall, “Encoding/Decoding” (1973). Culture, Media, Language: Working Papers in Cultural Studies, 1972-9. Stuart Hall, Andrew Lowe, and Paul Willis, Eds. Cambridge; Unwin Hyman, 1980. 128-38. [ON COLLAB] 
October  14: Reading Day

October 16: Midterm

VII.  Active Audiences and Meaning-Making
October 23, 28: 

1. Media Society, Chapter 5  Media and Ideology 
2. Fisherkeller, JoEllen.  “Its Just Like Teaching People ‘Do The Right Things:’” Using TV to Become a Good and Powerful Man 
VIII.  Media and Identity 

October 30, November 4: 
1. Media Society, Chapter 6: Social Inequality and Media Representation
2. Cavalcante, Andre. "Anxious Displacements: The Representation of Gay Parenting on Modern Family and The New Normal and the Management of Cultural Anxiety." 
Second written assignment (Media Analysis) due in lecture on  November 13
IX.  Global Media

November 13, 18: 
1. Media Society, Chapter 10: Media in a Changing Global Culture

2. Aswin Punathambekar “We’re Online, Not on the Streets”: Indian Cinema, New Media, and Participatory Culture,”  Global Bollywood, edited by Anandam P. Kavoori and Aswin Punathambekar, NYU Press, 2008, pp. 282-299 [ON COLLAB]

3.  Li, Henry Siling.  “The turn to the self: From “Big Character Posters” to YouTube Videos.”
X.  Technology and a Changing Media Environment
November 20, 22:

1. Media Society, Chapter 9: Media Technology

2. Bruce A. Williams and Michael X. Delli Carpini, “The Eroding Boundaries between News and Entertainment and What They Mean for Democratic Politics,” Handbook of Media Ethics, Second Edition, Edited by Clifford Christians and Lee Wilkins (Lawrence Earlbaum, 2014).

 [ON COLLAB]
3.  Campbell, Scott & Ling, Rich.  “Effects of Mobile Communication”
November 27 – Thanksgiving No Class
XI. The Rise of Celebrity Culture
December 2: No Reading 

XII. Final Thoughts
December 4

Final Examination

Monday, December 8, 2014 0900-1200
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I have read the syllabus for this course in full and understand its guidelines and expectations.

Signature________________________________________________________

