Introduction to Media Studies – MDST 2000 – Spring 2014

Graduate Instructor Michael L. Wayne, MA (mikewayne@virginia.edu)
Office Hours: Mondays by appointment, Wednesdays 11am-1230pm

Office: Wilson 227
Teaching Assistants: Lane Smith (jls6ch@virginia.edu), Megan Mohr (mlm4ea@virginia.edu)
Course Summary:

This course is a survey introduction to the complex and increasingly pervasive impact of mass media in the U.S. and around the world. Our lives, as individuals and as citizens of a developing global village, are perpetually intersected by numerous forms of mass media. Newspapers and magazines, television, Hollywood cinema, advertising, and the Internet significantly help us determine how we make sense of ourselves and of the world around us. This course provides a foundation for helping you to understand how mass media – as a business, as well as a set of texts – operates. The course also explores contextual issues – how media texts and businesses are received by audiences and by regulatory bodies.
■ ALL READINGS ARE POSTED ON COLLAB AND ALL ARE REQUIRED ■
Evaluation:

→
Three take-home essay tests (6-8 pages total) worth 30% each + 10% for participation 


→
Each take-home essay test will require two (3-4 pages each) formal academic responses


→
Essay prompts will be posted on Collab two weeks before the due date


→
Submit hard copies of finished take-home essay tests at lecture – THERE IS 



NO ELECTRONIC SUBMISSION


→
There will be no extensions. No exceptions. Don’t ask.
Expectations:


Being prepared for class on a daily basis includes the following elements:


→
Show up on time with the necessary materials.  This means having any relevant 


readings readily accessible.*  


→
DO THE READING.  I expect you to take the time to pull the relevant 



information from each reading.  To effectively accomplish this, you will need to 


be able to answer the following three questions about each reading:**





What is the author's central argument?





What is the evidence used to support said argument?





Why does the author think they have made a contribution? 



→
Keep an open mind and be ready to share your thoughts. 
* No lecture notes will be posted – lectures will include discussions that cannot be scripted in advance.

** Each reading is different (some are intended for a general audience, others are intended for an academic audience), but in my experience, these questions are the best way to begin thinking critically.  The reading isn't “done” until one can answer these questions or explain why such questions are not relevant to the reading at hand.  
Grading Scale:


A = 
Rare and outstanding work that shows thought, enterprise, and attention to detail 


(spelling, grammar, structure, citations). DO NOT EXPECT AN “A” IN THIS CLASS.


B =    
Very good work that shows care for and understanding of the material.


C =    
Fair work that demonstrates a pedestrian or superficial familiarity with the material in 

the class or is presented in a sloppy fashion.


D =     
Unsatisfactory work that demonstrates a lack of understanding of the reading or lectures.


F =   
Failure because work was not submitted or the student committed an abrogation of 

academic trust and a commitment to honesty.


For additional information regarding the grading rubric for college-level papers, see:



http://www.personal.psu.edu/users/s/a/sam50/rubric.htm


http://www.utdallas.edu/~pkj010100/Grading%20rubrics.htm


http://www.scrippscollege.edu/academics/department/writing/grading-rubric.php 
NOTE: Attendance at lectures and weekly discussion sections is required. This course will have three 50-minute lectures and one 50-minute discussion section per week. Everyone must sign up for one discussion section. Regardless of your other grades for the course, after three unexcused discussion section absences (which will be rigorously tracked by the TAs), your entire grade will be dropped one whole letter grade. You will fail the course on your 4th absence from discussion section. To help your TAs guide you through the material, bring 3-5 substantive questions (or an equivalent amount of notes) on half a sheet of paper to each discussion section you attend. Lecture attendance will be taken via sign-in sheet randomly throughout the semester.  
Week 1 – January 13-17 – Welcome to Intro to Media Studies


Read:

▪ Marx, Karl and Frederich Engels. 1844. “The Ruling Class and the Ruling Ideas.” Media and 

Cultural Studies (KeyWorks in Cultural Studies), eds. Meenakshi Gigi Durham and 

Douglas Kellner (Malden, MA: Blackwell Publishing), pp. 9 – 12.

▪ Williams, Raymond. 1961. “The Analysis of Culture.” Cultural Theory and Popular Culture: 

A Reader, ed. John Storey (Athens, GA: University of Georgia Press), pp. 48 – 56.


▪ Carey, James W. 1992. “A Cultural Approach to Communication.” Communication as 


Culture: Essays on Media and Society (Winchester, MA: Unwin Hyman), pp. 11 – 28.


▪ Kellner, Douglas M. and Meenakshi Gigi Durham. 2006. “Adventures in Media



and Cultural Studies: Introducing the KeyWorks.” Media and Cultural Studies 


(KeyWorks in Cultural Studies) (Malden, MA: Blackwell Publishing), pp. ix – xxxviii.

For week 2 read:

▪ Adorno, Theodor and Max Horkheimer. 1944. “The Culture Industry: Enlightenment as Mass 

Deception.” Media and Cultural Studies (KeyWorks in Cultural Studies), eds. Durham 

and Kellner (Malden, MA: Blackwell Publishing), pp. 41 – 72.


▪ Grossberg, Lawrence, Ellen Wartella, D. Charles Whitney, and J. MacGregor Wise. 2006. 

“Narratives of Media History.” MediaMaking: Mass Media in a Popular Culture 


(Thousand Oaks, CA: Sage), pp. 34 – 64.


▪ McLuhan, Marshall. 1964. “The Medium is the Message.” Media and Cultural Studies 


(KeyWorks in Cultural Studies), eds. Meenakshi Gigi Durham and Douglas Kellner 

(Malden, MA: Blackwell Publishing), pp. 107 – 116.
Week 2 – January 20-24 (No class 1/20 – MLK day) – Media History 


For week 3 read:

▪ Hall, Stuart. 1980. “Encoding and Decoding in the Television Discourse.” Media and Cultural 

Studies (KeyWorks in Cultural Studies), eds. Meenakshi Gigi Durham and Douglas 

Kellner (Malden, MA: Blackwell Publishing), pp. 163 – 173. 


▪ Morley, David. 1992. Television, Audiences, and Cultural Studies (New York: Routledge), 

selections.


▪ Brunsdon, Charlotte. 1990. “Problems with Quality.” Screen, Vol. 31, No. 1, pp. 67 – 90.
Week 3 –  January 27-31 – Media, Meaning, and the Birmingham School


For week 4 read:

▪ Marx, Karl and Frederick Engels. 1848. “Manifesto of the Communist Party.”


▪ Wright, Erik Olin. 2003. “Social Class.” Encyclopedia of Social Theory, ed. George Ritzer.


▪ Kendall, Diana. 2005. Framing Class: Media Representations of Wealth and Poverty in 


America (New York: Rowman and Littlefield), selections.
Week 4 –  February 3-7 – Media, Framing, and Social Class


For week 5 read:

▪ Press, Andrea, Fan Mai, Francesca Tripodi, and Michael Wayne. Forthcoming. “Audiences.” 

International Encyclopedia of Social and Behavioral Science 2nd Edition. 


▪ Jhally, Sut and Justin Lewis. 1992. Enlightened Racism: The Cosby Show, Audiences and the 

Myth of the American Dream (Westview Press), selections.


▪ Shively, JoEllen. 1992. “Cowboys and Indians: Perceptions of Western Films among 


American Indians and Anglos.” American Sociological Review Vol. 57, No. 6., pp. 725 – 

734.
Week 5 –  February 10-14 –  Audiences, Race/Ethnicity, and Representation


For week 6 read:

▪ Bourdieu, Pierre. 1984. Distinction: A Social Critique of the Judgment of Taste, (intro).


▪ Gray, Jonathan. 2006. Watching with The Simpsons: Television, Parody, and Intertextuality 

(New York: Routledge), selections.
TAKE-HOME TEST #1 DUE FRIDAY, FEBRUARY 14 IN LECTURE
Week 6 –  February 17-21 – Audiences, Critical Intertextuality, and The Simpsons

For week 7 read:

▪ Peterson, Richard. 1990. “Why 1955? Explaining the Advent of Rock Music.” Popular Music


Vol. 9, No. 1, pp. 97 – 116.


▪ Lotz, Amanda. 2007. Textual (Im)Possibilities in the U.S. Post‐Network Era: Negotiating 

Production and Promotion Processes on Lifetime's Any Day Now.” Critical Studies in 

Media Communication Vol. 21, No. 1, pp. 22 – 43.


▪ Meehan, Eileen. 1990. “Why We Don't Count: The Commodity Audience.” Logics of



Television: Essays in Cultural Criticism, ed. Patricia Mellencamp (Bloomington, IN: 

Indiana University Press), pp. 117 – 137.

▪ Shah, Beejoli. 2013. “Nielsen's New Twitter TV Ratings Are a Total Scam. Here's Why.” 

Defamer.com, October 8.
Week 7 –  February 24-28 – Media Industries and Media Production


For week 8 read:


▪ Gauntlett, David. 1998. “Ten Things Wrong the 'Effects Model.'” Approaches to Audiences, 

eds. Roger Dickinson, Ramaswani Harindranath, and Olga Linne.


▪ Miller, Toby. 2009. “Media Effects and Cultural Studies: A Contentious Relationship.” The 

Sage Handbook of Media Processes and Effects, eds. Robin Nabi and Mary Beth Oliver 

(Thousand Oaks, CA: Sage), pp. 131 – 143.

▪ Rhodes, Richard. 2000. “The Media-Violence Myth.” Rolling Stone, November 23, Issue 854, 

pp. 55-58.

▪ Anderson, Craig A., Leonard Berkowitz, Edward Donnerstein, L. Rowell Huesmann, James D. 

Johnson, Daniel Linz, Neil M. Malamuth, Ellen Wartella. 2003. “The Influence of 

Media Violence on Youth.” Psychological Science in the Public Interest, Vol. 4, No. 3, 

pp. 81-110.
Week 8 – March 3-7 –  Media and Behavior 


For week 9 read:


▪ Jenkins, Henry. 2006. Convergence Culture: Where Old and New Media Collide (New York: 

New York University Press), selections.

▪ Couldry, Nick. 2011. “More Sociology, More Culture, More Politics. Or, a Modest Proposal 

for 'Convergence' Studies.” Cultural Studies, 25:4-5, 487-501.  
SPRING BREAK – March 10-14
Week 9 –  March 17-21 – Convergence Culture


For week 10 read:


▪ Goode, Joanna. 2010. “The Digital Identity Divide: How Technology Knowledge Impacts 

College Students.” New Media and Society, Vol. 12, No. 3, pp. 497 – 513.

▪ Boyd, Danah. 2011. “White Fight in Networked Publics? How Race and Class Shaped 


American Teen Engagement with MySpace and Facebook.” Race after the Internet, eds. 

Lisa Nakamura and Peter Chow-White (New York: Routledge), pp. 203-222

▪ Hargittai, Eszter. 2011. “Open Doors, Closed Spaces? Differentiated Adoption of Social 


Network Sites by User Background.” Race after the Internet, eds. Lisa Nakamura and 

Peter Chow-White (New York: Routledge), pp. 223 – 245.


▪ Portwood-Stacer, Laura. 2012. “Media Refusal and Conspicuous Non-Consumption: The 

Performative and Political Dimensions of Facebook Abstention.” New Media and 


Society, Vol. 15, No. 7, pp. 1041 – 1057.
TAKE-HOME TEST #2 DUE FRIDAY, MARCH 21 IN LECTURE
Week 10 –  March 24-28 – New Media and Digital Inequalities


For week 11 read:


▪ Hills, Matt. 2002. Fan Cultures (New York: Routledge), selections.

▪ Sandvoss, Cornel. 2005. Fans: The Mirror of Consumption (Malden, MA: Polity), selections. 
Week 11 –  March 31-April 4 –  Fans and Fandom


For week 12 read:

▪ Gitlin, Todd. 1982. “Television's Screens: Hegemony in Transition.” Pp. 240 – 264 in Donald 

Lazere (ed.) American Media and Mass Culture: Left Perspectives.

▪ Thompson, Robert J. 1996. Television's Second Golden Age: From Hill Street Blues to ER  

(New York: Continuum), selections.

▪ Banet-Weiser, Sarah. 2007. “The Nickelodeon Brand: Buying and Selling the Audience.” 

Cable Visions: Television Beyond Broadcasting, eds. Sarah Banet-Weiser, Cynthia Chris, 

and Anthony Freitas (New York: New York University Press), pp. 304-329.

▪ Lotz, Amanda. 2009. “What Is U.S. Television Now?” ANNALS of the American Academy of 

Political and Social Science, 625, pp. 49-59.
Week 12 –  April 7-11 – Network Era Television and the Multi-Channel Transition


For week 13 read:

▪ Newman, Michael Z. and Elana Levine. 2012. Legitimating Television: Media Convergence 

and Cultural Status (New York: Routledge), selections.
Week 13 –  April 14-18 – TV in the Post-Network Era


For week 14 read:

▪ Clarke, M.J. 2013. Transmedia Television: New Trends in Network Serial Production. 


(New York: Bloomsbury), selections.

▪ Anderson, Chris. 2008. The Long Tail: Why the Future of Business is Selling Less of More 

(New York: Hyperion), selections.


▪ Thompson, Derek. 2013. “The Big Business of Big Hits: How Blockbusters Conquered 


Movies, TV, and Music.” The Atlantic.com, October 13.
Week 14 –  April 21-25 – TV as Transmedia and the Long Tail


For week 15 read:

▪ Banet-Weiser, Sarah. 2012. Authentic (TM): The Politics of Ambivalence in a Brand Culture 

(New York: NYU Press), selections.
Week 15 –  April 28 – Branding 
TAKE-HOME TEST #3 DUE TUESDAY, MAY 6
5

